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E-Commerce Growth Driver

Consumer shopping behavior is changing

RETAIL IS EVOLVING 

TIME
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Consumer Change Factors

Less free time

More information is 

easier to access

Expectations are high

Technology is an enabler

Retail Evolution
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Retail’s Shifting Environment
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Note: percentages are based on paths to purchase that involved Amazon. Amazon.com represented 1/3 of all retail online site visits.

Source: Digital Consumer Journey, GroupM, May 2013

24%

Consumers that 
researched online 
before purchasing

Sources of Information

76%

Sources: 1.Google & Ipsos/OTX Post-Holiday Shopping Study, 
US. Jan 2012; Note: Includes tablet, smartphone and PC

“Online” is now an integral part of the customer shopping experience

Starts path on Amazon, buys elsewhere37%

Starts path elsewhere, ends on Amazon35%

in middle of 

path
Visits Amazon22%

Uses only Amazon during entire path6%

59%Total of
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What is important for Customers

Information Selection

ConvenienceValue 
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Provide customers information about your product
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Unlimited Shelf Space, offering the widest selection to customers

~6,000,000
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Generate value for customers in many different ways
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Convenience covers the whole shopping experience
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—Jeff Bezos

start with the 

customer
and work backwards
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Amazon: a history of growth
#1 Global Retailer Brand:

U.S. Billions

Source Amazon Annual Results, Investor Relations                                                                             EGM is Electronics & General Merchandise
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Active Global 

Customer Accounts (2)

304MM

Amazon’s Large and Active Audience in Europe

30.8 M 29.5 M 15.7 M 10.9 M 7.1 MUnique Users PC
1

16.4 M 18.2 M 5.9 M 8.9 M 4.6 MUnique Users Mobile

4 4 6 11 12Ranking (all sites)

1 1 2 1 1Ranking (retailers)

With more than 90M shoppers in EU-5, Amazon allows 

you to reach customers across Europe at scale

1) comScore Media Metrix – Jan 2016

2) Amazon Investor Relations, Q4 2015 Earnings Announcement
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Selling on 

Amazon

Fulfilled by 

Amazon

Retail

• Direct Purchasing Relationship with Amazon

• Amazon purchases and stocks the products from the supplier., and 
then sells them to our customers

• High focus on product content and high availability

• Independent Merchants offer products on the platform and 
directly sell to our customers

• All customer returns and logistics managed by Amazon

• Independent Merchants offer products on the platform and 
directly sell to our customers

• All customer returns and logistics managed by the Merchants

Amazon Product Paths to Customers
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Our Warehousing and Fulfilment Network in Europe

Over 40 logistic centers

with hundreds of thousands 

of square meters of 

warehousing facilities
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A journey in an Amazon Fulfilment Centre

http://time.com/3605924/amazon-robots/

http://time.com/3605924/amazon-robots/
http://time.com/3605924/amazon-robots/
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2013

2013

2009
2008

2013

Amazon Automotive in Europe
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- Accessories (floor mats, seat covers, …)

- Transportation/storage (bicycle carriers, …)

- Tools (hand-tools, diagnostics, ...)

- Parts (repair, wear/tear, performance, …)

- Tyres/ Wheels

- Car Care/Chemicals (cleaning, oil/fluids, …)

- Motorbike (gears, accessories, parts)

- Onboard electronics (GPS, …)

What we offer to our customers
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Amazon Automotive Europe: some brands
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Part Finder on Amazon in Europe
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Once a vehicle is selected, this is saved in the customer’s virtual 

garage and we present only products that fit the vehicle
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Customers can also use the search functionality and then filter the 

results for one of their vehicles



Istanbul, 27 May 2016

Once a product is selected, we provide product and fitment information
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And if customers reach a product that doesn’t fit the car in their virtual 

garage, we let them know



Istanbul, 27 May 2016

Key Amazon contacts for Europe

» Nabil De Marco, Director of Automotive

 nabilde@amazon.lu

» Austin Brent, Head of Vendor Management Automotive

 abrent@amazon.lu

» Laura Pardal, Manager of Vendor Management Automotive Parts

 lpardal@amazon.lu 

» Giuseppe Panarese, Head of 3rd Party Channel Sales Automotive

 Panarese@amazon.lu



Thank You!


